CONTENTS

"INTRODUCTION......cttitieennsiserensasmesermsmmersesrmsms st sssssasssssssssasesssssssssseses 9
CHAPTER 1
THE THEORY AND PRACTICE OF INTERNATIONAL
MARKET RESEARCH .11
© 1.1. MARKET RESEARCH - OVERVIEW .....covcremecmmeermmenecnisesisiasenss 13
1 2. THE CLASSICAL MARKETING RESEARCH PROCESS............. 16
1.2.1. Reaching agreement on research process ...........oveerueereurensuans 19
1.2.2. Establishing research objectives ....cunenrnnccrinenans 19
1.2.3. Cost value analysis of the market research.......cvvvevevriiennnn 21
1.2.4. Designing the market research......c.oorieeneccnnscscssrisienn 22
1.2.5. Market research approaches........risvnvnnieeinnoneias e, 23
1.2.6. Data cOecting ..o vrriericmiiisintsisisnssssss s rerssssssssssssess s sssssens 24
1.2.7. Preparing and analysing data.........coevveieieenninnnrenenecnnecnnne 29
1.2.8. Methods of reporting research results........ccooeeenieicininnanne 30
- 1.3 CONCLUSIONS ... vvrrrerrrisssnsnssssissensssssisessessssssssesssnssmssmsssssssssssasnss 31
CHAPTER 2

CULTURE AND RESPONSIBILITY ...ccccnvcvrucsersnsinnararnsnsemsnnsssens 33
2.1. CULTURAL UNDERSTANDING OF RESPONSIBILITY ............ 33
2.1.1. Classification of cultures according to G. Hofstede................ 33

2.1.2. Economic, philosophical and socxal definition of responsibility
in individualistic CUltUTeS ..o i 38

21.3. Economlc, philosophical and sqcial definition of responsibility
in collectivist CUltUTES ......oovvmcrivvi s 41
2.14. Conclusion.............. S e b e n s e 43

2.2, WHAT DO POLISH MANAGERS AND CONSUMERS

THINK ABOUT CORPORATE SOCIAL RESPONSIBILITY?...... 43
2.2.1. Historical background of CSR......c.ccmmmnirersnccnncensrenins 45

2.2.2. Awareness of corporate social resp0n31b1hty among Pohsh
managers and CUSLOMETS.......coeururieerrisssenesisssssssensassassssiosssanns 47



CONTENTS

2.2.3. Understanding of corporate social responsibility..........cco...... 48
2.2.3.1. Public understanding of corporate social responsibility ....... 43
2.2.3.2. Understanding of corporate social responsibility by firms... 49

2.2.4. Drivers behind CSR........cccvviiirrncccncercnsesnssnine e sonsassassnees 50
2.2.4.1. Drivers behind CSR in consumers’ Opinion............cueeee. 50
2242, Drivers behind CSR in managers’ opinion ........cco.oveevveens 51

2.2.5. Barriers and risks of adopting CSR practices.........coevereveruee. 53
2.2.5.1. Barriers and risks of adopting CSR practices by consumers... 53
2.2.5.2. Barriers and risks of adopting CSR practices by firms.......... 54

2.2.6. CONCIUSIONS ......ererrre sttt eenceessesseasesssensesesssassassaseanes 55

CHAPTER 3
CULTURE AND TRUST 57
3.1. DEBATE ON THE ROLE OF CULTURAL CONDITIONING
OF TRUST IN ORGANIZATIONS.......ccorerremerienensesisesssrransnssaenns 57
3.1.1. Trust as significant element of social capital..........ccoeverrerennnes 57
3.1.2. The myth of the trusting culture............cceeerorcrceccsscncnienns 59
3.1.3. CONCIUSIONS ...uvvevrerirircnninniscneseise st nrnrserereesesses s s sesssesseness 62
3.2. POLISH LIFE INSURANCE MARKET AND TRUST..........cc..... 63
3.2.1. A retrospective assessment of life insurance.............ooeoveen. 63
3.2.2. The positive and the negative aspects of insurance reforms
INPOIANG....ooetitc e ssssssassares et sas s o 66

3.2.3. Social and economical costs of insurance companies unethical
operations on Polish market ........co.cvneeerieeccnecnierinienernennns 71
3.2.4. CONCIUSIONS ...cvverrerisincrececnece e seeressessestent et s rss s ssnesss s sesaens 74

CHAPTER 4
CULTURE AND MANAGEMENT ' 77
4.1. CULTURE, MORALITY AND APPROACHES TO

CONFLICTS ..ot sissnensssassesnassesses 77

4.1.1. Types of conflict — SOIVING......uvererererecerererrerrerceesse e 77

4.1.2. Dimensions Of CUMUIES .......oiicierreeeiverereeseess s ssnneesessnssseens 30

4.1.3. Approval of culture influence on conflict handling style...... 81

4.1.4. Denial of culture influence on conflict handling style............ 82

4.1.5. Stages of moral development ...........cooevvereercorreerreerssnsssnessnenns 83

4.1.6. Moral development and the styles of handling conflicts....... 84

4.1.7. CONCIUSIONS ....eveeeecicic st seest e aesnsans 86



CONTENTS

4.2, CULTURAL CONDITIONING OF INNOVATINONS................. 87
4.2.1. The concept of CULTUTE ...t 87
4.2.2. Cultural dimensions and the Research and Development

ACHVITES ..vvevicrsiiccinscncs et et 89

4.2.3. Cultural dimensions and championing strategies........c....... 91

4.2.4. CONCIUSIONS erver ittt ittt nns s e sn s pe e e 95
CHAPTER 5

ETHICS AND MANAGEMENT 97

5.1. BUSINESS ETHICS - IDEALISM OR NECESSITY?..........cnee.e.ee. 97
5.1.1. INErOQUCHOI ceverere ittt rae s sas s ssns st sssasas 97
5.1.2. Ethical strategy on the government level.......ccccooovvemercnncnee. 98
5.1.3. Ethical strategy on organisation level ... 101
5.1.4. Ethical strategy on individual level........ccncnciinnnnnne. 104
5.1.5. CONCIUSIONS cevuermericirtiiiiiincnsi ettt ss s nrns e ssgas s 105

CHAPTER 6

RELIGIOUS CULTURES IN CENTRAL AND EASTERN

EUROPE 109
6.1. CATEGORIES OF CULTURE AT THE CROSSROADS
OF CIVILIZATIONS ....covirrtrrermrvrvimsssssssssietsissasssssssnans s ssssssssssaesens 109
6.1.1. Religion as a type of culture ... 111
6.1.2. Eastern Christianity v. Western Christianity
- theological and cultural differences........cccooonveninnnnenne. 112
6.1.3. ConclUSION ... sttt 118
6.2. MANAGING BICULTURAL ORGANIZATIONS

IN PODLASIE REGION .....oviieieintriraninrssressrsrssteseesssssssseesesses 119
6.2.1. Eastern and Western Christians at the organization............. 121

6.2.2. Managing Eastern and Western Christians successfully
in one OrganizZation...... s 122
6.2.3. CONCIUSION. e vecrireiniiimiis st tensassea e s ssas s st esss s 125
AFTERWORD ...t sss st sscbss s sassabs st st snasasssneos 127
BIBLIOGRAPHY ...ttt isasascssansssesessssssassassassasssssasstssassssas 131
FIGURES......covereisiissssssinsisimssssssssisssns s s ssssbessssssasassassssasssstsessesassssans 137
TABLES......ccorcecrsttinitiinsesisersssss s ssas s sss s srsns s s st st b st s ssssns s s 139
7



